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An Ear to the Ground 

The Latest News, Events, and Speculation 
in the Macintosh Community 


JASMINE UPDATE 
Jasmine Technologies spokesman 
Jay Hagan says that the company is still 
under Chapter 11 bankruptcy protection, 
but product is being shipped to custom¬ 
ers. When Jasmine went bankrupt on 
March 16, hundreds of customers who 
had paid for drives or servers were left 
with neither their product nor their 
money. Hagan says records indicate 50 
percent of the ones that charged the pur¬ 
chase to their credit card have since had 
the charges credited, and have not lost 
any money. The rest are slowly receiving 
their purchases. 

EHMAN TO CUT PRICES 
New pricing on hard drives as well 
as the 45-megabyte SyQuest removable 
cartridge drive marketed by Ehman will 
go into effect on Apr. 10. The company 
claims to be selling over 5,000 hard 
drives a month and believes it now sells 
more hard drives than any other Macin¬ 
tosh peripheral vendor. According to the 
company, it is this volume that enables it 
to continually lower their prices to end- 

Mike Ehman, president and CEO 
of Ehman, says the company has also 
made a major commitment to providing 
customer service and product quality. 

He notes that the company has in¬ 
stalled a new telephone sys- 
> tern with automated call dis¬ 
tribution and voice mail ca¬ 



pability. Coupled 
with a doubling of 
the customer support 
staff, callers can expect to 
spend less time on hold and find 
themselves quickly connected to the cor¬ 
rect support representative. 

MAC-COMPATIBLE LAPTOP 

Information Factory, a Japanese 
software venture, will import a laptop 
computer compatible with Apple Com¬ 
puter’s Macintosh, complete with an 
original Macintosh motherboard, to the 
Japanese market. The machine to be in¬ 
troduced by the firm is called MTOP, 
and, with the exception of the mother¬ 
board, it was originally designed by an 
unknown Taiwan firm. 

The model, called the MTOP- 
2MH, is priced 680,000 yen or $4,390 
and comes with a motherboard from a 
Mac 512 or Plus and a 40-megabyte 
HDD (hard disk drive). The MTOP- 
SE030H has a motherboard from the Mac 
SE/30 and is priced at 1,060,000 yen or 
$6,840. The machines measures 420 mil¬ 
limeters (mm) wide by 310mm deep by 
100mm high and weigh 6.5 kilograms in¬ 
cluding HDD. There is no battery. The 
firm will also provide a kit for current 
Mac users in Japan. The kit will become 
a laptop Mac by replacing the mother 
board from original Mac to the kit The 
price of the kit is 380,000 yen or $2,450. 

continued page 11... 
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by Shawn A. Bishop 

So, here we go again. Apple has released it’s new Mac nfx with the 
68040 processor that runs fast enough that you can’t see things scroll by, 
dedicated chips to control the I/O functions, at least 300 billion colours (give 
or take a few), and a price tag that would put Chrysler Canada in trouble. 
What has happened to the computer “for the rest of US?” 

We have witnessed the demise of the 128, 512 and the 512e. How 
long will it be before the plus goes the same route? Rumor has it that Tandy 
(you know, Radio Shack?) will be producing the Ma~ Puppy. Made in 
America - great. Two megs on board - great. Non-expandable - great. Under 
a thousand dollars - about time!!! Where is it? To me, this seems to be just 
so much more Apple hype. 


After watching Apple in action for the past several years I would 
suggest that they could care less about the people that got them off the 
ground. Fortune 500 companies need a billion instructions per second to tell 
the big guys just how successful they have been in the last quarter ripping us 
off. So, quite correctly, Apple’s target of the market with the accompanying 
price tag right on. We are the ones getting ripped. Computers are supposed 
to help make our lives easier. There should be a machine in every home and 
on every classroom desk. Productivity can’t fail to increase when the tools 
are available. 

There are still a tremendous number of 128’s and 512 & 512e’s still 
in productive use all over the continent. Kids are being educated with them, 
techers are instructing with them, and small business is accounting and 
growing with them. Apple has abandoned these owners because of greed, 
and because of need, they will abandon Apple. Let’s hear it for the Mac 
Puppy, because if it exists in someones imagination, there’s still hope “for 
the rest ofUS?^° 
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Microlytics Inc. is excited to be this 
month’s sponsor of the MUG NEWS 
SERVICE! To introduce you to our com¬ 
pany and to our products, we would like 
to extend a special discount to all MUG 
News Service members for our GOfer 2.0 
software. 

GOfer 2.0 is an innovative add-on soft¬ 
ware utility for searching, finding and re¬ 
trieving text from your Macintosh. It 
provides flexible and powerful searching 
capabilities which enhance word process¬ 
ing, desktop publishing, communication 
and networking applications. Text can be 
copied and pasted between text files cre¬ 
ated by different applications through 
GOfer 's file filtering capabilities. In 
addition, GOfer 2.0 is now 50% faster 
than the original 1.0 version. Unlike any 
other software, GOfer 2.0 quickly re¬ 
trieves information without prior index¬ 
ing, file conversion or key wording and 
can search in the background, with or 


without MultiFinder. This valuable desk 
accessory is truly a bargain during this 
special offer. 

GOfer 2.0 retails for $79.95, but now 
your members can purchase GOfer for 
$30.00, a savings of more than 60%! All 
that’s needed for this incredible deal is to 
have your group members call Microlyt¬ 
ics and identify themselves as a MNS 
member (see the ad for further details). 

GOfer 2.0 searches any Macintosh hard 
disk or file server. The product now sup¬ 
ports a number of additional programs 
including FullWrite, Mac Write II, Word 
4.0 and Microsoft Works 1 & 2 along 
with all popular word processing pro¬ 
grams. 

For those of you not familiar with Mi¬ 
crolytics, Inc., we are based in Pittsford, 
NY (a suburb of Rochester) and are a 
leading developer and marketer of auxil¬ 


iary word processing products including 
WordFinder, the largest and most widely 
used electronic thesaurus; Spell Finder, a 
spelling verifier/corrector; and DataStor 
8000 Personal Organizer, an electronic 
personal information databank and soft¬ 
ware program. Upcoming products in¬ 
cluded MultiTrans, a multiple language 
software program that allows users to 
translate words and phrases from one lan¬ 
guage to another and back. MultiTrans, 
includes English, French, Spanish, Ger¬ 
man, Dutch, and Italian. Katakana and 
Kanji for the Japanese market will be 
available in 1990. 

Don’t let your members miss out on this 
affordable, time-saving solution with 
GOfer 2.0! 

Mark Homuth 
National Sales Manager 
Microlytics, Inc. 

(716)248-9150 



FIND TEXT FAST 
AND SAVE 60% 


With Gfl^Tio from Microlytics 

GOfer 2.0 is the text retrieval software package that finds text fast, without 
indexing or converting existing document files. 

•Searches multiple files & folders at any location on disk. 

•"Copy More" lets you append more than one section of text to the 
clipboard before pasting into a new document. 

•Searches for up to eight items at once. Either a word, a phrase or 
several words or phrases using AND/OR/NOT and NEARBY. 

•Works as a Macintosh* Desk Accessory. 

Act now and receive GOfer 2.0 for just $30.00 (suggested retail $79.95) 
plus shipping charge $3.75 (NY State residents add sales tax). To order call 
1-800-828-6239 (in NY State call 716-248-9150) and identify yourself as a 
member of MUG News Service. 


IMicrolytics, Inc. 

* JL Two Tobey Village Office Park, Pittsford, NY 14534 


In New York State call 716-248-9150 
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PRINTER 

CHOICE 

ABOUNDS 


Looking for a good 
printer for your Macintosh per¬ 
sonal computer? Up until a few 
years ago the only choices in 
town were Apple- manufac¬ 
tured: dot matrix devotees had 
the Apple Imagewriter n, and 
those of us with a few more 
shekels in our pockets em¬ 
braced 300 dot per inch output 
via the Apple LaserWriter. As 
the 1990s begin, Apple contin¬ 
ues to dominate the Mac 
printer market, with second 
generation upgrades of its 
original creations, but GC 
Technologies, Olympia, Kodak 
and other vendors have an¬ 
swered the public’s plea for 
more options, competitive pricing, and 
increasing functionality with a wealth of 
quality products. Dot matrix printers, the 
old packhorses of the industry, continue 
to maintain a share of the market, and 
Postscript- and Quickdraw- compatible 
lasers are gaining market share rapidly as 
prices drop and the demand for higher- 
quality output increases. No longer will 
jagged dot matrix output suffice in the 
small annual report: today’s business cor¬ 
respondence requires better quality text, 
slick graphics and a professional appear¬ 
ance. As well, Macintosh printers aren’t 
chained to a desk anymore. Portable 
inkjet technology that can slip into a 
briefcase or snuggle up to a Mac Portable 
is gaining in popularity. 

Dot matrix offerings 

The 9-pin Olympia NP30APL 
($499) is one of several challengers to the 
Imagewriter’s crown. Featuring a print 
speed of 30 CPS in NLQ mode, the 
NP30APL comes complete with a Macin¬ 
tosh-compatible serial RS-232C port and 
a parallel Centronics port, allowing the 
NP30APL to be shared between your 
Mac and a PC. Comparable in speed and 
functionality to a souped-up Imagewriter 
I (the NP30APL is not capable of colour 
printing, or the speed of the present 
Imagewriter II), the NP30APL is a reli¬ 
able, cost- effective workhorse for home 
or small business use. Accommodating 
both tractor and single feed paper and 
forms, and complete with an easy to use 


operator touch panel, the NP30APL is a 
good choice for first-time computer own¬ 
ers. 

ICD recently released their Graflex 
Imagewriter II Emulator ($175) that 
promises to work with many of the 9-pin 
dot matrix printers on the market. Graflex 
comes complete with configuration soft¬ 
ware and a parallel-to-serial connection 
cable. Configuration is straightforward, 
and upon completion allows Graflex to 
trick your Mac into thinking the 9-pin 
printer is an Imagewriter II. Configura¬ 
tion settings are stored on an eprom 
housed in a portion of the Graflex cable. 
Because it utilizes the Apple Imagewriter 
II printer driver, Graflex works transpar¬ 
ently, is compatible with Macintosh soft¬ 
ware, and comes complete with a one- 
year warranty. 

Adobe Type Manager ($100), a 
recent software innovation from Adobe 
Systems, now boosts the quality of 
Imagewriter II output, without the need 
for expensive hardware upgrading, 
through a series of character-smoothing 
techniques. ATM provides background 
software, as well as a variety of scalable 
font files that pop into the System Folder, 
to provide the Imagewriter II with the ad¬ 
ditional information required to output 
better-looking text, at larger type sizes. 
ATM works with any Adobe Type 1 font 
(both screen and system fonts are re¬ 
quired). Several other software solutions, 
including Custom Applications’ 

Freedom of Press ($595), Insight 


Development’s Macprint 
($130) and GDT Softworks’ 
Jetlink Express ($150), work 
with varying degrees of suc¬ 
cess. To ensure compatibility 
with your system and your 
needs, all of these models 
should be evaluated thor¬ 
oughly before buying. 

Beginning to overtake 
lower end devices in popular¬ 
ity and features are 24-pin 
Macintosh printers. GCC 
Technologies recently un¬ 
veiled its Writeimpact 24-pin 
printer for the Mac ($999). 
Bundled with 22 high-quality 
outline fonts, and fashioned on 
the popular Panasonic KXP- 
1124 engine, the Writeimpact is the 
printer the Apple Imagewriter LQ could 
have been. 

Offering 180 dot per inch output, 
push/pull tractor feed and multiple paper 
options (you can keep your fanfold paper 
loaded while you print an envelope, for 
example), the Writemove is a powerful 
product. 

Also available is the Epson LQ- 
950 24-pin printer, complete with soft¬ 
ware drivers written specifically for this 
unit ($1,400). Reports indicate that this 
product is not as compatible with the 
Macintosh as users would like it to be. 
The LQ-950 will only work efficiently 
with the selection of fonts provided; at¬ 
tempts at using the typefaces already on 
your Macintosh will produce less than 
satisfactory results. 

Orange Micro, longtime experts at 
linking micros with printers via their 
Grappler line of interface cables, offers a 
complete selection of products for Macin¬ 
tosh owners. Its Grappler 9 Pin parallel 
interface ($160), Grappler LS serial inter¬ 
face for non- Postscript Laser and HP 
Deskjet printers ($225), and Grappler LX 
24-pin and Laser interfaces ($240) offer 
reasonably good compatibility, work with 
a variety of printers and are competively 
priced. It’s recommended that you test 
the appropriate interface with your printer 
prior to purchase. 

Using similar technology, Toshiba 
has also entered the ring with its Macma- 
trix Kit that interfaces with a Toshiba SL 
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or SX 24-pin printer. Macmatrix includes 
scalable outline fonts, cabling and printer 
drivers. 

Laser offerings 

GCC was the first vendor to re¬ 
lease a challenger to Apple’s laser prod¬ 
igy. Dubbed the Personal Laser Printer 
for its direct- connect SCSI design, the 
PLP was the first non-Postscript laser to 
gain yardage on the Macintosh playing 
field. Elated with the success of the PLP, 
GCC unveiled a Postscript version chris¬ 
tened the Business Laser Printer ($4,900) 
a few years ago. The BLP is a powerful 
alternative to Apple’s LaserwriterlINT, 
and features 2MB of RAM, Adobe Post¬ 
script version 49.2 (including 39 standard 
fonts), and IBM PC- compatibility for 
complete office integration. 

The PLP’s offspring, the just-re- 
leased PLP II ($1,999), utilizes the same 
engine and technology as that of the Ok- 
ilaser 400 by Okidata. With a print reso¬ 
lution of 300 dpi, the inclusion of six 
Bitstream font families, flexible print 
options, and output of four pages per 
minute, the PLP II is a excellent small 
business solution for users requiring 
high quality text The PLP II is capable 
of smoothed bit-mapped graphic output 
but is not Postscript-compatible. Special 
features of this new device include a 
sleep mode which automatically silences 
the PLP II when the printer is not in use, 
and an LCD display panel for quick con¬ 
figuration of the unit. 

At $1,495, Hewlett-Packard’s 
Deskwriter is a low-cost (but less effec¬ 
tive) alternative to the PLP II. Quiet 
inkjet technology, non-Postscript, 300 


dpi, Quickdraw- 
generated output, 
and the inclusion 
of four font fami¬ 
lies and the ability 
to scale and rotate 
fonts make it a rea¬ 
sonable proofing 
device, but it is not 
recommended for 
final high-quality 
output 

Abaton’s 
Quickstep 
($5,995), also 
known as the Qume Crystalprint Pub¬ 
lisher, uses a Casio liquid shutter engine 
rather than a laser drum to create the final 
page. The unit is very powerful and 
comes complete with 3MB of RAM and 
1.5MB of ROM, a 32-bit RISC raster im¬ 
age processor, and Appletalk, RS-232C 
and Centronic parallel interfaces as stan¬ 
dard equipment. Also included are 35 
Postscript-compatible Bitstream fonts. 
This unit will not support Adobe fonts. 
The Quickstep and the Deskwriter can 
easily handle regular paper sizes but are 
not capable of printing labels or enve¬ 
lopes, which may compromise their ef¬ 
fectiveness in the workplace. 

Portable solutions 
Portable inkjet printer technology 
was first popularized by Diconix several 
years ago for use with PC laptops, but the 
recent introduction of the Mac Portable 
has created a new Macintosh market for 


this quiet, low-priced, extremely portable 
technology. Weighing in at just over 
three pounds—about the size of a small 
hardcover book—and offering near-laser 
quality non-Postscript text and graphics, 
the Kodak Ml50 Plus inkjet printer 
($795) is a very businesslike companion 
for your Macintosh. The M150 Plus is 
powered by five C-cell NiCad batteries, 
which can be recharged right in the unit. 
It uses plain paper inkjet technology and 
Apple’s Quickdraw routines, and Kodak 
has bundled the M150 Plus with Adobe’s 
Type Manager software for crisper out¬ 
put. 

GCC Technologies’ Writemove 
($795) uses the same technology as the 
Ml50 Plus, but a slightly different ROM 
set and printer driver. It uses Quickdraw 
routines, as well as an application also 
found on the PLP, titled the Print Man¬ 
ager, which determines paper size, print 
resolution (a choice of 96 or 192 dpi) and 
preview options. 

Whether your choice is Apple or 
another vendor, the wealth of printer 
choices now available make 1990 the 
best year yet for choosing the right output 
device for your Macintosh. But be careful 
to compare features before you buy. 
Check out each unit for software com¬ 
patibility, the appearance of the final out¬ 
put on paper, the time it takes to print a 
page, and the ongoing cost of consum¬ 
ables (toner or ribbons, paper, cleaning 
cartridges) for the product that will make 
your words and graphics look great on 
papers 




Special Thunder Clap 


This Month Our Thunder Clap Goes To 
TIMEWORKS Ing. For Their Timley 
Donation Of "Publish*It" Which Should 
Greatly Enhance The Capacity to 
Produce A World Class Newsletter 




Publish 


Thanh-you SotMuch 
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Retailer Roulette 



ay Russ Coffman 

McDonald’s built an empire based on a 
simple concept: regardless of which 
McDonald’s you walked into, you get the 
same burger, fries, service, selection, 
cleanliness, price, and friendly (if prac¬ 
ticed) greeting. True, not the best burgers, 
but at least you know the lower bound 
before you enter. There is something to 
say for consistency, even if the product is 
consistently mediocre, if money is any 
measure of success. People apparently 
have enough of a tendency to go for the 
known over the possibility of something 
better often enough to keep McDonald’s 
in business. 

Compare that with the situation with 
Apple’s dealer network. If you pick a 
dealer at random, you have no idea what 
the level of support will be. You have no 
idea what the price will be. You don’t 
know if they’ll be able to do repairs 
promptly, if at all. You don’t even know 
if they’ll be there next week. It’s a crap 
shoot at every store. 

Not only that, all bets are off the next 
time you enter the same dealer a week 
later! Turnover is terrific at these places. 
The nurturing, concerned salesman you 
bought your first system from, if he’s any 
good, will have moved on to greener (as 


in the color of money) pastures. The wiz¬ 
ard who could diagnose hardware failures 
by the laying of hands could well have 
jumped ship by the next time you need 
him at five o’clock on a Friday. 

There are plenty of reasons for this situ¬ 
ation. The most often cited reason is that 
there is simply not enough profit margin 
in retail microcomputer sales these days 
to keep qualified people around. Busi- 
nessland, often considered the least in¬ 
competent of the big chains, announced 
early in 1990 it would be having wide¬ 
spread layoffs. If the best of the bad can’t 
make it, what does that hold for the rest? 

The San Jose Mercury News, in its New 
Year’s forecast of trends in the nineties, 
puts retail computer stores on the endan¬ 
gered list. Computers are becoming com¬ 
modity items. While computers are get¬ 
ting ever more complex, they are also be¬ 
coming more ubiquitous, so more and 
more people know how to install and use 
them and keep them working. And even 
computers outside the Macintosh world 
are (slowly) getting easier to use. Thus 
people are less willing to pay extra for 
services they may already have inhouse. 
This, of course, opens the door for mail 
order buying. 

Those are some reasons dealers are in 


deep doo-doo and sinking fast But 
there’s another. It’s on the comer of De 
Anza Boulevard and Mariani Avenue in 
Cupertino, California. The fortress lo¬ 
cated thereabouts thinks the way to shore 
up its dealer network is through pro¬ 
nouncements (most notably, “we are 
aware of the situation and are acting to 
correct it”). They think declaring victory 
and turning their back on the user is the 
same as actually solving the problem. All 
employees are issued rose colored blind¬ 
ers and ordered to preach the company 
line. Hear no evil, etc. Anyone showing 
up at this fortress’s moat declaring that 
the emperor is nekkid is summarily dis¬ 
missed as a heretic and is not allowed to 
join the parties the kingdom spends mil¬ 
lions a year on. 

We’ve all heard these pronouncements at 
our user group meeting and in the trade 
press. So ask yourself, borrowing a line 
from presidential politics, “Are you better 
off at your dealership today than you 
were three years ago?” I thought so. 

I’ll tell you about my dealer. It’s about 
100 yards from my front door. It’s about 
a mile south of De Anza and Mariani. 
Recently I walked in to get the latest Hy¬ 
perCard update. I had my original Hyper¬ 
Card disks, clearly labeled, in hand. First 
I was given a hard time about getting the 
updates for free. “How do I know you’re 
the owner and not just some guy who 
walked I here with the disks?” Hmmm... 
wonder where all those nasty non-owners 
are getting their disks? After reasoning 
together for a while, they agreed to up¬ 
date the disks. Three salespersons 
huddled in the back momentarily while I 
browsed. Soon the fellow I had been talk¬ 
ing to was seated at a Mac and exploring 
AppleLink. I walked over and inquired 
what he was doing, since plenty of time 
to copy the disks had already passed. 

“I’m looking for the HyperCard update 
on AppleLink,” he replied. W-e-1-1,1 in¬ 
formed him, the update consists of three 
disks for a total of about three megs. 
Since it was already after four, I asked, 
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calmly, whether I should return the next 
day, given AppleLink’s 1200 cps transfer 
rate and the three meg hit (assuming it 
was on AppleLink in the first place). 

Now I happened to be wearing a suit and 
tie that day and must have looked like a 
Big Customer. These guys obviously 
were panicking. Another huddle. All 
three disappeared into the back of the 
store. About ten minutes later, one of 
them emerged carrying my disks and 
smiling like a jackass eating cactus. How 
did he finally come up with the Hyper¬ 
Card update? “We opened up a new Mac, 
took out its HyperCard disks, and copied 
them,” he exclaimed, as if he’d invented 
a cold fusion flashlight. 

Now consider this: An Apple dealer vir¬ 
tually in the Shadow of the Impenetrable 
Fortress doesn’t stock Apple system soft¬ 
ware. It is not only unfamiliar with sys¬ 
tem software update policies, it is rude to 
a customer who does know about them. It 
doesn’t know where to look for said sys¬ 
tem software. The ONLY way it knows 
to get the software is to raid a new unit, 
and that only after some twenty minutes 
of Three Stooges impersonations. 

Two questions emerge from this experi¬ 
ence. 

1. What has the Apple rep for this dealer¬ 
ship been doing? Has he been spending 
too many hours in the Health Center’s 
sauna? Drinking too much punch at 
Apple parties? Wearing his T-shirts the 
Kingdom spends $2 million a year on too 
tight? You can’t claim geography - this 
was virtually in the Kingdom’s orchard. 

2. If this is the situation within sight of 
the palace’s front porch, what’s it like in 
West Cattle Prod, Texas? 

It would appear to me that mere pro¬ 
nouncements like “we are aware of the 
situation and are acting to correct it” 
don’t hack it. I sez cheerleading is fine, 
bit sooner or later ya gotta field some 
players. 

Okay, that was just one guy at one dealer. 
How about your large corporate cus¬ 


tomer? Before coming out here to Silly- 
cone Valley, I was a corporate micro 
manager. Not the biggest corporation, but 
we had offices from Mississippi to Can¬ 
ada. One of the biggest problems I had 
was hanging on to a dealer. Because of 
changes in policy, ownership, personnel, 
or some general screw-up that caused a 
lack of confidence, I was hard pressed to 
keep doing business with the same dealer 
more than six months in a row. Funny 
thing was, I eventually came full circle 
and started through the list a second time! 
It was a constant battle finding good, 
cheap repair service (important with only 
a 90 day warranty, but that’s another 
story) and quick answers to questions I 
couldn’t get answered elsewhere (dealers 
should be viewed as a last resort for an¬ 
swers). 

What the court jesters in Cupertino never 
realized, as evidenced by no change at 
the comer dealership, is that time spent 
looking for Mr. Goodchip is time spent 
NOT buying. It is also time spent looking 
at alternatives for at least some pur¬ 
chases, like mail order for things like 
hard drives and RAM. Additionally, com¬ 
pany resources, such as the time of a cor¬ 
porate micro manager, are spent over¬ 
coming dealer problems instead of, say, 
finding new ways to use computers - a 
task that might lead to additional pur¬ 
chases. 

Now we were a gung-ho Mac shop. Were 
we a mixed shop, shopping for a new 
computer vendor, or perhaps already buy¬ 
ing a few here and there for evaluation, 
this ridiculous situation would have 
opened the door for the competition. It 
would also provide yet another great ar¬ 
guing point for the Blue Boosters in the 
organization to dump - or at least limit - 
Apple. 

All of which brings us back to 
McDonald’s. Unlike McDonald’s, you 
can’t pick an Apple dealer at random and 
get good, consistent service and support. 
It’s Retailer Roulette out here where us 
peasants don’t get the press releases 
about all the latest dealer “programs.” 

I have to wonder if anyone in the Battat 


Towers has ever asked themselves about 
all this. 

If they have, it certainly doesn’t show, 
does it? If anyone dare ask such a ques¬ 
tion, my guess is they would be banished 
from the Kingdom. Discouraging words, 
however true or well-intended, are seen 
as heresy and disloyalty. You can’t save 
the King from himself in this fair land. 

Ninety percent of solving a problem is 
recognizing you have a problem. Given 
the head-in-sand, cheerleader mentality 
that has ruled the Kingdom for so many 
years, is there any hope that the dealer 
situation will change? 

I say no. Cheerleading is so deeply en¬ 
trenched it will never be banished. The 
dealer horror stories we’ve all laughed at 
will continue even in a blizzard of press 
releases about this new program or that. 

So what does the volume buyer do to 
smoke out the good, or least bad, dealers? 
If you expected a checklist here, I am 
going to have to disappoint you. About 
all I ever came up with is to stay in¬ 
formed. Talk to other users. Join a user 
group, a professional society, and moni¬ 
tor the local BBS’s. Develop a relation¬ 
ship with good salespeople and techni¬ 
cians. Tell them to call you if they change 
dealerships (hey, you do this now with 
your barber or hair stylist, no?). Read the 
business section to keep up with who’s 
going belly-up this week. In general, stay 
informed on the ever-changing dealer 
scene by any method you can. Knowl¬ 
edge is power. 

Let’s face it - we’re trapped by the dealer 
network until Apple studies the way DEC 
and other successful computer companies 
push their goods, or at least ventures out 
into the real world and assesses the situ¬ 
ation. Till then, I’ll leave you with this 
closing word of discouragement: Woe be 
the company that believes its own 
hype.^J 

Copyright 1990 Russ Coffman and 

Quantum Computer Services 

MUG NEWS SERVICE, 1990 

May be used by any non-profit Apple user group in 

printed or electronic form as long as this copyright 

notice is included. 










THUNDER Enlightening 


Page 8 


April 1990 


Calling Dr. Video 


“What you need is a 32-bit, 
Monochrome, two-page, 78dpi, 17-inch 
high resolution, non-interlaced, swivel 
based computer specific monitor. It will 
only cost you $7,000.95, but we can 
make you a special offer of only 6995.00 
for today only.” 

Sound like computer jive to you?? 
It does to the doctor, too! Let’s debunk 
computer terms today. In the first place 
32-bit is wasted on a monochrome moni¬ 
tor. In the second place 78dpi is not an 
Apple standard. 

DPI - Dots per inch, this is how many 
addressable dots that are on the screen. 


The Macintosh uses 72 addressable dots 
to the inch. That means that a screen that 
uses a different number of dots will not 
have a full size image on the screen, or 
“what you see is only close to what you 
get.” The actual number of dots on the 
screen is normally larger than the number 
of addressable dots, the monitor will turn 
on a group of dots to create a pixel. A 
Pixel is one addressable dot. 

Aspect Ratio - This is the shape of the 
dot, Apple uses an aspect ratio of one. 
That is the pixel is square (the same 
height as width). Screens will have aspect 
ratios that vary from .7 to 1.3. If it is not 


an aspect ratio of one then what is on the 
screen will not be what is on the paper. 

Monochrome - This is an indication that 
the monitor is a two-color monitor, a 
background (like black or gray or yellow) 
and a foreground color that contrasts (like 
white or blue) this monitor is capable of 
displaying levels of gray ( sometimes it is 
not really gray but the foreground color). 
This monitor is not adjustable for color 
and it will not allow you to use color ap¬ 
plications very well. The screen in a Mac 
Plus or an SE is a monochrome monitor 
that addresses a single bit. 
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XX-bit - Put number where the “xx” is) - 
The number of bits of memory that each 
pixel (dot) takes to create its dot on the 
screen. In video memory there is enough 
memory to address the whole screen at 
once. A one-bit video card (Note the 
video card normally controls the number 
of bits in a pixel, not the monitor!) allows 
a single foreground color on a screen 
(even if it is a color monitor). That means 
that if you buy a 7,000 dolor monitor and 
a 1-bit video card the screen will look 
like the one in your SE. A 2-bit card will 
allow 4 colors on the screen. A 4-bit card 
will allow 16 colors on the screen (which 
is all the SE will address). An 8-bit card 
will address 256 colors (this is the norm 
for the Apple color monitors). A 24-bit 
card will allow over 1 million colors on 
the screen at the same time. 

Color Monitor - This is a monitor that has 
groups of 3 dots that make up a single dot 
on the screen. The guns in the back of the 
monitor excite the small dots to produce 
color in a binary (or trinary fashion). 

Refresh - The number of times each sec¬ 
ond that the screen redraws itself. The 
screen in a Mac Plus refreshes about 60 
times each second. Faster refresh allows 
the screen to update more quickly for ani¬ 
mation or live video editing. 

Interlaced - The computer screens nor¬ 
mally refresh in a two step process. The 
Apple monitors refresh in a non-inter¬ 
laced fashion, at a 50 and 60 Hertz (times 
a second) fashion. This non-interlacing is 
done to keep the screen from flickering. 

Multi-Sync - This monitor has a com¬ 
puter in it to allow it to adjust to the input 
of a video card. Most multi-sync moni¬ 
tors do not run fast enough to work with 
the Macintosh or the NeXT machine. 

They are rapidly moving in that direction. 
Multi-sync monitors cost more money 
and are not required for the Macintosh, 
the video boards almost all run at the 
same speed or come with specific moni¬ 
tors. 

NTSC - This is a standard for connecting 
video signals from computers to televi¬ 
sion sets, VCR’s and other consumer re¬ 



lated video products. 

RGB - Red, Green, Blue, a method of 
addressing the screen one base color at a 
time and mixing them on the screen, not 
in the video board or the software. 

Composite - this is a method of address¬ 
ing screen with all the colors premixed. It 
is normally a little faster, but harder to 
control for true color. It is the older of the 
two technologies. 

Video in - This is normally referring to 
allow the user to hook a television cam¬ 
era or a VCR to the video card and dis¬ 
playing on the screen, some of the cards 
allow for “video capture,” which lets the 
image from the camera or VCR be turned 
into computer data. A board with video in 
and no capture mode will only put the 
VCR information on the screen, it will 
not convert it to computer data. 

Video out - This is a method that allows 
the screen data from the computer to be 
recorded in real time on your VCR. 

Off screen bit map - In order to do very 
smooth animation, some video boards 
(very high end “read expensive”) have a 
buffer of extra memory that allows the 
whole screen to be drawn and then 
dumped to the screen all at once. Nor¬ 


mally the information is provided a piece 
at a time. 

Pitch or resolution - The size of the dots 
that are physically placed on the inside of 
the glass on the screen by the manufac¬ 
turer of the screen determines the pitch or 
resolution. You will hear manufactures 
talk about 0.5 millimeter and 0.3 millime¬ 
ter pitch. That can also be translated into 
a pitch of 51 or a pitch of 85. If the num¬ 
ber for pitch is less than one, then the 
smaller the number the better. If the pitch 
is a number larger than 10, then the larger 
the number the better. If the pitch number 
is between 1 and 10, the salesman is feed¬ 
ing you jive. 

multi-layer - Some special effects boards 
for computer aided video production have 
the ability to take an input from a VCR, a 
camera, the computer and display them at 
the same time. These boards are beyond 
the scope of this article. 

LCD - This is the technology that most 
the the laptop computers use to make 
computer screens that fold down or for 
the flat panels we put on the overhead 
projector at the meetings. This technol¬ 
ogy is OK for those purposes but not for 
everyday use in an office. An LCD that is 
backlit has a light that shines thru the 
screen from the back, so the dark pixels 
are not washed out in the sunlight 

Jackson Pollack project - He was an artist 
that used a lot of color in his paintings. 
The project that Apple connected his 
name to was the one that allowed the 
Macintosh to address 32-bits of color on 
the screen. 

Trinitron - This is a Sony trademark and 
patent. The trinitrons are the best moni¬ 
tors available on the market today. The 
increased quality may not be worth the 
increased price. The Apple color moni¬ 
tors use Sony trinitron technology. 

Now that you know a few of the terms, 
see who you can catch at computer 
jive.^o 

MUG NEWS SERVICE, 1990 
Reprinted from MacTechnics, July 1989 
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saver. I’m also happy to report that the 
once familiar “bring it to me on disk” is 
now a fading memory. Pick this one up 
from your local user group and enjoy! 

MUG NEWS SERVICE, 1990 

(Fred Showker is Associate Editor 
for the Mug News Service. “60 Second 
Windows”™ are from the graphics stu¬ 
dios of Showker Graphic Arts & De¬ 
sign... and brought to you the Mug News 

Service!) 


Going PUBLIC on 
a shoestring... 

by Fred Showker 

One of the most welcome new PD 
programs to come along in a long time is 
“Public Folder.” The really interesting 
thing about this nifty little utility is that it 
comes to us free from CLARIS®. Mir¬ 
acles never cease! 

Those of you who share a printer or 
other peripherals over the AppleTalk net¬ 
work can now share files from station to 
station without the need for networking 
or file serving software. This is a real 
blessing for the small business that 
doesn’t want to afford the hardware/soft¬ 
ware investment yet is tired of disks 
floating around from office to office. 

It’s really very simple. The Pub- 
licFolder INIT is placed in the system 
folder of each user on the network and 
names are assigned to each address. The 
utility is then accessible through the 
Chooser just as network printers would 
be. Upon selecting the PublicFolder icon, 
a mini finder window shows the network 
addresses. A click on the desired remote 
user’s name reveals the contents of that 
folder. Then a simple double click begins 
copying the selection into your system. 
This is a simplified explanation of the 
features and procedures, but it is really all 
you have to know to begin enjoying this 
little gem right away. 

We’ve found this to be a real time 
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.. .continuedfrom page 1. 

UK: CLARIS BUNDLES ADOBE 
Claris UK and Adobe have teamed 
up to offer a bundling deal of Adobe 
Type Manager, Macwrite II and 
Macdraw II for UKP 500 ($750). The 
deal effectively gives away a free copy 
Adobe Type Manager, which normally 
costs UKP 79 ($120). The bundling deal 
is being promoted as a special “sharpen 
your image” package by Claris, and is 
available in the UK from most Apple/ 
Claris computer dealers until the end of 
June. Announcing the promotion, Steve 
Johnson, Claris UK’s managing director, 
said that Adobe Type Manager works 
well with Macwrite II and Macdraw II. 
“This is a risk-free way for our customers 
to investigate the benefits of Adobe Type 
Manager, which are immediately clear on 
screen and in printed documents,” he 
said. 

DEST OCR IN COMPUTERLAND 
DEST’s complete line of scanning 
and OCR technology products will be 
available at all 60 ComputerLand Canada 
stores. The agreement with the Toronto- 
based ComputerLand Canada chain 
brings the number of North American re¬ 
seller locations carrying DEST products 
to more than 600, and is the second major 
reseller pact DEST has announced within 
the past month. Last month, DEST and 
Intelligent Electronics signed a reseller 
agreement to make DEST products avail¬ 
able at all Entre Computer Centers and 
Todays Computers Business Centers. 
Used with desktop publishing, word 
processing, and data acquisition/retrieval 
systems, DEST PC Scan scanners and 
DEST software allow the capture of im¬ 
ages and reading of text into Apple 
Macintosh and IBM PC and compatible 
computers. 

DESKWRITER: 
APPLETALK INTERFACE 
Macintosh users, whose computers 
are connected to AppleTalk networks, 
will be able to use the HP DeskWriter 
printer, beginning May 1. The enhanced 
HP DeskWriter printer offers AppleTalk 
and serial interfaces and replaces the 
original HP DeskWriter printer, which 


had only a serial interface. The Advanced 
HP DeskWriter printer will sell for 
$1,195. Current HP DeskWriter printer 
can upgrade by buying the upgrade kit for 
$140. In related news, HP has dropped 
the price of its fonts. A complete set of 
seven font families which formerly re¬ 
tailed for $395 now retails for $195. Font 
families sold individually formerly sold 
for $95, but now retail for $59. Contact: 
Hewlett-Packard Company, Customer In¬ 
formation Center, Inquiry Fulfillment 
Dept., 19310 Pruneridge Ave., Cupertino, 
CA 95014; 800/367-4772. 

LAPIS LINKS MAC, TV 

The DisplayServer SE from Lapis 
Technologies now comes with an option 
for near-NTSC TV output. This makes it 
possible to display flicker- free Mac SE 
output on a regular TV screen, over 
closed circuit TV, or to record the signal 
on a VCR. The TV option is a separate 
output board with installs in a MAC SE 
with the DisplayServer SE video board. 

A standard RCA jack on the output board 
provides composite black-and-white 
video for display on NTSC media. The 
retail price for the DisplayServer SE-TV 
option is $79.95. Contact: Lapis Tech¬ 
nologies, Inc., 1210 Marina Village Park¬ 
way, Alameda, CA 94501; 415/748-1600. 

HAYES DESIGNS MAC-SPECIFIC 
PRODUCTS 

Modem maker Hayes Microcom¬ 
puter Products Inc. is unveiling a group 
of communications hardware and soft¬ 
ware products specifically for the Apple 
Macintosh. They range from V-series 
system products for advanced error- con¬ 
trol and data compression to a $199 Mac- 
specific Personal Modem 2400plus. In¬ 
corporated in many of the new products 
is HayesConnect, new software that pro¬ 
vides modem-sharing capabilities for us¬ 
ers on AppleTalk networks. The software 
uses the AppleTalk datastream protocol 
to link served devices and workstations 
over LocalTalk and EtherNet networks 
with the AppleTalk network protocols. 
The program enables sharing of internal 
and external modems attached to Macin¬ 
toshes along a network and can be pur¬ 
chased as a single software product (for 
$79) or bundled with a range of Hayes 


modems and communications software 
products. The family of Mac products 
will debut during the Macworld trade 
show April 11 to 13 in San Francisco. 

SYSTEM ENHANCEMENT 

Now Software has introduced 
Now Utilities, a collection of 12 system 
enhancement utilities for the Macintosh. 
The 12 components of Now Utilities are: 
AlarmsCiock, Customizer, DeskPicture, 
InstantAccess, MemorySetter, Now- 
Menus, Persistence, Print Previewer, 
Profiler, RearWindow, Startup Manager, 
and WYSIWYG Menus. Now Utilities 
requires a minimum of a Macintosh Plus 
running system 6.0.2 to run and retail for 
$149. Contact Now Software, 520 S.W. 
Harrison St., Suite 435, Portland, OR 
97201; 800/237-3611. 

ADOBE ADDS TO SMART ART 

A new addition to the Smart Art 
library of graphic and textual effects, 
Smart Art IV, contains 15 easy-to-use 
text effects, such as Three D, Super 
Shadow, Block Letter and Highlight 
Text, for non-graphics professionals. Us¬ 
ers can incorporate any of the Smart Art 
IV effects into documents ranging from 
newsletters to memorandums to presenta¬ 
tions. 

“Smart Art IV, along with the 
other three Smart Art volumes, enables 
users with a PostScript laser printer to 
easily add appealing effects to their docu¬ 
ments,” said Frank Boosman, product 
marketing manager for Adobe’s Applica¬ 
tion Products Division. 

The program has a retail price of 
$149 and is now available from any 
Adobe Authorized Dealer. Until May 15, 
all registered Smart Art I, II or in cus¬ 
tomers can purchase Smart Art IV at a 
special price of $75. For more informa¬ 
tion, customers can contact Adobe at 
800-83-FONTS. 

TYPE MANAGER, TYPEALIGN 
BUNDLED 

As of April 9, Adobe Type Man¬ 
ager (ATM) and Adobe TypeAlign will 
be bundled together for a retail price of 
$149. Individually, Adobe Type Manager 
and Adobe TypeAlign both retail for $99. 
The special bundle promotion is effective 
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Thunderscan tips... 


by Fred Showker 

When Thunderscan first came out 
the Macintosh world went crazy. Ac¬ 
tually it was one of the first peripher¬ 
als, with software written by one of 
the original Mac development team, 
Andy Hertzfield. My purchase was de¬ 
livered in a plain brown box with pho¬ 
tocopied docs, with serial number 247. 
It’s been upgraded four times, and yes, 
I continue to use Thunderscan almost 
every day. My $149 investment has 
paid off again and again - something 
you can’t say about just any Mac pe¬ 
ripheral! 

The problem these days seems to 
be my tired old ImageWriter. Perhaps 
you’re having the same problem. The 
pinch rollers on the friction feed are 
no longer doing the job. Many times 
the subject sheet slips in the rollers 
causing crooked, or distorted scans. 
This can be very annoying - particu¬ 


larly after twenty or so minutes before 
the abort. I found a solution that 
makes the scans even better than 
ever... 

Place a strip of Scotch® Magic 
Tape across the top edge of your 
sheet, with only a quarter-inch or so 
exposed. Make sure it is smoothly ap¬ 
plied. Then, holding the sheet visually 
“squared” to the printer (site the paral¬ 
lel top of the page with the roller and 
sheet opening) smoothly apply the ex¬ 
posed strip of tape to the platen roller. 
This will anchor your sheet and guar¬ 
antee that it tracks and feeds perfectly 
through the scanning process. If the 
“paper-out” indicator is a problem 
once the sheet fully “wraps” the roller, 
tape a second strip of paper into the 
print just far enough to trip the sensing 
switch. 

With this method, you’ll have no 
more slippage. You’ll also find that 
you can scan from top to bottom edges 
- full page. And, you’ll find your 
scans care-free and better than ever!^) 

MUG NEWS SERVICE, 1990 
(Fred Showker is Associate Editor for the 
Mug News Service. “60 Second Win¬ 
dows”™ are from the graphics studios of 
Showker Graphic Arts & Design... and 
brought to you the Mug News Service!) 


April 9 through June 30. Customers can 
purchase the bundle at the MacWorld 
Exposition from ComputerWare or any 
Adobe Authorized Dealer. For more in¬ 
formation, customers can contact Adobe 
at 800-83-FONTS. 

CMS ENHANCEMENTS 

CMS Enhancements Inc., producer 
of mass data storage devices and accesso¬ 
ries, has introduced new products for 
Apple Ile/IIgs and Macintosh personal 
computers. 

BackupMaster, a new SCSI tape 
drive subsystem for Macintosh comput¬ 
ers, was released. It will store 150 and 
250 Mb of data per tape cartridge. De¬ 
signed and produced by CMS Enhance¬ 
ments, the BackupMaster incorporates a 
stationary head mount design and true 
read after write for improved perform¬ 
ance reliability and features power-on di¬ 
agnostics when using DC600-class tape 
cartridges. 

Two 1 Gb hard disk subsystems 
were also unveiled. As additions to the 
company’s Platinum Series, the external 
version, or PD 1000, is compatible with 
all Macintosh computers while the PI 
1000, the internal version, supports only 
Macintosh II, IIx and Ilfx systems. The 
subsystems are 5.25-inch, full height and 
feature an average access time of 16.5 
ms. Included with these new Platinum 
subsystems is the company’s recently re¬ 
leased SCSI utility upgrade, version 5.6, 
which allows both the internal and exter¬ 
nal versions to support the new Macin¬ 
tosh Ilfx. 

Rounding out the company’s an¬ 
nouncements are two additional capaci¬ 
ties of the Platinum series subsystems. 
The new 130 and 175 Mb subsystems are 
available in both external and internal 
configurations. The drives have a 25 ms 
average access time and the external units 
are enclosed in slim, 2-inch-high cabinets 
with a Macintosh Plus footprint. An up¬ 
graded SCSI utility lets the new external 
model support all Macintosh computers, 
while the internal will also support all 
Macintosh models except the Macintosh 
Plus. 

Retail prices for the external sub¬ 
systems are $1,639 and $1,999 for the PD 
130 and PD 175, respectively. PI 140 


and PI 175 internal models are $1,439 
and $1,799, respectively. Each of the new 
products will be available by May 1. Ail 
of CMS Enhancements’ new and existing 


products are supported by a 1-year-end 
user warranty. Contact: CMS Enhance¬ 
ments Inc., 1372 Valencia Ave., Tustin, 
C A92680; 714/259-9555.^“ 

























